
SCORECARD SUMMARY

ECONOMIC PROSPERITY

REGIONAL TRANSIT

RACE RELATIONS

EDUCATIONAL PREPAREDNESS

QUALITY OF LIFE

KEY: On Target

Action Required

Missing Target

TRANSFORMING
REGIONAL DETROIT

Create 
regional
vision for 
transit

Build on SEMCOG’s regional transit plan that
includes introducing rapid transit on 12 
corridors, improving existing bus service, 
expanding community-based transit, and 
providing for regional links.

Support the RTCC Detroit Regional Mass Transit
Initiative to improve existing transit services 
in the near term by increasing improving 
operation efficiencies to develop new rapid 
transit modes in selected corridors.

STATUS: 

SEMCOG recommended 12 rapid transit corridors, 
improved bus service, expanded community 
transit, and extended regional links in its 
adopted transit plan, Improved Transit in 
Southeast Michigan: A Framework for Action, 
SEMCOG, 2001.

Priority corridors for improved transit service 
were identified in the Vision Document, Detroit 
Regional Mass Transit Initiate, Regional Transit 
coordinating Council (RTCC), 2007.

Pass state enabling legislation to authorize
intergovernmental agreements to establish 
a regional transit authority in Southeast 
Michigan 18 months.

Bipartisan effort with state legislators; 
Discussion to introduce legislation is in progress.

Advocate 
necessary
long term 
funding
sources

Partner with other organizations to 
advocate for increase in federal and 
state funding and to provide for local 
option revenue generating mechanisms.

SEMCOG presented issues and recommendations on 
transportation funding from “A Citizen’s Guide to 
Transportation Funding,” SEMscope SEMCOG, 
Winter 2007;
Advocacy efforts are underway to raise the level of 
transportation funding in MI under current; 
formulas with transit as a partner “Drive Michigan 
Initiative” MITA;
Advocacy efforts are underway to create local road & 
transit funding options for counties and region (BBT)
Reauthorization of federal transportation law, Safe, 
Accountable Flexible, Efficient Transportation 
Equity Act (SAFETEA-LU), expires Sept. 2009).

GOAL: OBJECTIVE: PROGRESS:

RACE RELATIONS

STATUS: GOAL: OBJECTIVE: PROGRESS:

Introduce 
rapid transit
along select 
corridors

Secure formal decision to implement rapid 
transit on one or more corridors in the next 
three to five years.

Woodward Light rail adopted as the Locally 
Preferred Alternative, DDOT “Detroit Options for 
Growth Study” (DTOGS);
Commuter rail along Amtrak line from Ann Arbor to 
Detroit, Ann Arbor to Detroit Regional Rail Project
Op. cit. SEMCOG, 2001 and op. cit. RTCC, 2007.

Increase 
transit 
ridership

Expand bus ridership by 5% and increase 
miles of service over the next two years.

Baseline Data: Source: National Transit 
Database, Federal Transit Administration. 
Combined annual ridership between DDOT & 
SMART 2007: 47 million annual ridership.

Combined DDOT and SMART annual ridership from 
2004 to 2007 indicates a slow, but steady increase 
(44.4 million to 47.0 million riders), National 
Transit Database, Federal Transit Administration;
The Gateway Commuter line on Michigan Avenue 
established.  MDOT designated one lane on 
Michigan Avenue as an HOV lane;  
SMART & DDOT are providing express service on the 
route.  This route is providing a test case for doing  
something more comprehensive on a regional 
level.  DDOT DTOGS study identified Woodward 
Avenue as a high priority corridor;
John Hertel Woodward Avenue corridor project 
public before Mackinac. 

Establish a 
regional 
transit 
authority

BASELINE DATA:

Improve 
socio-economic 
status of 
individuals in 
the region

Black pop: Detroit: 81.6%, Wayne: 41.8%,    
                Oak: 12%, Mac: 6.3%
White pop: Detroit: 12%, Wayne: 54%, 
     Oak: 80%, Mac: 88%
Hispanic pop: Detroit: 5%, Wayne: 4%, 
         Oak: 3%, Mac: 2%
HHY: Detroit: $29k, Wayne: $38k, 
        Oak: $64k, Mac: $52k
Per Cap Y: Detroit $14k, Wayne: $20k,  
               Oak: $32k, Mac: $24k
Home Ownership: Detroit: 54%, Wayne: 66%, 
                         Oak: 74%, Mac: 78%

Source: US Census Bureau

1. Identify & secure 
sources of baseline 
data.

2. Track SES 
indicators by race: 
per capita income, 
net worth, 
employment rate, 
home ownership, 
entrepreneurship, 
business attraction 
& retention.

1. Variables 
established.  
Research 
underway.

2. Further data 
mining necessary 
for all indicators-- 
some information 
not currently 
tracked or 
available.

Improve 
educational 
status of 
individuals in 
the region

Reading at 4th Grade Level-Met or Exceeded Standard: 
African-American: 68%, Asian: 88%, Latino: 72%, 
Native American: 76%, Caucasian: 88%
MEAP, 2005 Graduation rates:
By race: 84% Caucasian, 45% Afr-Am**
By both: Male: 79% Caucasian, 38% Afr-Am**
 Female: 85% Caucasian, 48% Afr-Am**

**insufficient data for Hispanic graduation rates

Source: U.S. Department of Education, National Center 
for Education Statistics, Common Core of Data (2006)
The Center for Education Performance and Information 
(CEPI), Michigan State Government (2007)

1. Identify & 
secure sources of 
baseline data.

2. Track 
educational 
indicators by race: 
reading at grade 
level, graduation 
rates, secondary 
degree holders.

1. Variables 
established.  
Research 
underway.

2. Further data 
mining necessary 
for all indicators-- 
some information 
not currently 
tracked or 
available.

Measure 
perceptions 
of race 
relations/
discrimination, 
equal 
opportunity 
in region

Perception of racial discrimination (identified as 
“somewhat serious” to “extremely serious” issue)
Where live: 47.5%, Where work: 30.4%
Access to healthcare: 70.1%
Access to quality education: 78.7%

People of color’s access perception (identified as 
“better” or “same as whites’)
Good school 29.7% ; College ed 31.8%
Affordable housing 40.3% ; Quality healthcare 37.5% 

Source: UWSEM/New Detroit Survey, 2007

1. Obtain project 
funding.

2. Develop survey 
tool.

3. Implement & 
analyze findings.

1. Funding 
obtained.

2. To be done.

3. To be done.

Develop Asset 
Map of best 
practices and 
leadership in 
structured 
opportunities 
that break down 
stereotypes and 
create greater 
understanding in 
race relations

Not applicable. 1. Catalog current 
programs, Including 
corporate programs, 
non-profit and civic 
work addressing race 
relations.

2. Create programming/
best Practices asset 
map by geography & 
type.

3. Track utilization/
trending.

1. Cataloging 
underway.

2. To be done.

3. To be done.

REGIONAL TRANSIT

Vision: A regional economy that outperforms peer 
regions in attracting and retaining talent, builds an 
entrepreneurial culture and provides opportunity for all 
segments of the population

Vision: A region recognized for high quality K-12 and 
secondary education programs that successfully aligns 
to current and future workforce needs

Vision: A region that meets the basic needs of all its 
residents and provides them with resources for quality 
healthcare, recreation, education, arts and culture, 
enabling them to lead healthy, balanced and fulfilling 
lives as a part of a caring community

Vision: A region of racial diversity where inclusion and 
equal opportunity are pervasive in public and private 
institutions, housing, community involvement and 
economic achievement

Vision: Coordinated safe & cost effective transit system 
that facilitates the flow of people & commerce to major 
population centers, social services, entertainment 
venues and transportation hubs
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To be in top 10 
largest 50 metro 
areas regarding job 
growth

To be in top largest 
50 metro areas 
regarding business 
attraction and 
retention

ECONOMIC PROSPERITY

Detroit/Warren/Livonia (six 
county region) ranked #50 out 
of 50 largest U.S. metro areas 
with a -2.03% change in job 
growth from 2005-2006.

Source:  U.S. Census Bureau 
(population figures) and U.S. 
Bureau of Labor Statistics 
(employment figures)

Detroit/Warren/Livonia #6 
out of 10 metros with over 
1 million in population.

Source: Expansion Mgmt Mag. 
List of 50 Hottest Cities for 
Business Attraction/ 
Expansion. Detroit Region not 
in top 50
Source:  Site Selection 
Magazine (Conway Data) 
annual list of top metros based 
on number of projects – 2006

1. Recruit to SE MI new 
Global Business Investment- 
$200m in investment, 1500 
new jobs for 2007-2008.

2. Target new investments in 
emerging industries.

3. Establish regional growth 
capital fund of funds.

4. Develop an aerotropolis.

5. Align public policy with 
regional economic 
development strategy for 
regional transformation.

6. Create global logistics hub. 

7. Create DSource news & 
information.

8. Open innovation initiative.

STATUS: 

1. $2.01b in new 
investment; 
1332 new jobs to date.

2. 13 attracted or 
expanding. 

3. $46m raise of $100m.

4. Master development 
plan underway; 
Full implementation 
projected for 2009.

5. Results pending.

6. Blueprint study May 
2008; Asset map May 2008. 

7. 1/3 of funding raised.

8. Met with 63 companies.

To be in top 10 
largest 50 metro 
areas regarding 
entrepreneurship 
ranking

Detroit/Ann Arbor/Flint region 
#29 of 50

Source: Entrepreneur Mag. “Hot 
Cities for Entrepreneurs” ’06

Detroit/Warren/Livonia region  
#89 out of 363

Source:  Policom Economic 
Strength Ranking 2007

1. Develop creative corridor.

2. Increase funding for 
business accelerators.

3. MORE initiative matching 
engineering students with 
entrepreneurial opportunities.

1. Plan developed; 
Implementation underway.

2. Results pending.

3. First MORE event took 
place March 2008; 300 
students & 63 companies; 
final results pending.

Achieve an 
economic diversity 
profile greater 
than U.S. average 
toward high-skill, 
high-wage sectors

Detroit/Warren/Dearborn #81 
out of 200 

Source:  Milken Institute, 2007 
High Tech Location Quotient in 
200 Largest Metros (LQ of 1.0 
= U.S. average) 

Detroit/Warren/Livonia ranked 
#43 out of 50 largest U.S. 
metro areas with a .69% 
growth in secondary degree 
holders from 2005-2006.

Source: U.S. Census Bureau

1. Internship/apprentice 
program development & 
launch.

2. Increase student proficiency 
in STEM.

3. Increase in-migration of
secondary degree holders.

1. Director hired, 
developing website, 
business plan developing.

2. 35 schools signed up 
for fall 2008; 
40 teachers to go 
through training.

3. To be developed.

BASELINE DATA:GOAL: OBJECTIVE: PROGRESS:

Increase the 
number of 
children & adults 
reading at grade 
level

EDUCATIONAL PREPAREDNESS

3rd gr: 12.8%  4th gr: 15.4%.  
5th gr: 16.1%  6th gr: 17.9%
Source: MEAP 2006 

44% of Michigan residents read 
at or below 4th grade level.

Source: Dept of Labor & 
Economic Growth, May 2006

1. Launch & 
Implementation of 
Operation ABC.

2. Launch & 
Implementation of 
Family Literacy 
Program.

STATUS: 

1. Launched January 2008.

2. Program developed; 
Launch spring 2008.

Increase the 
graduation rate 
of high school 
students

Metro Detroit (tri-county) 
2005-2006. 72% of all students;
By gender:  
69% male, 73% female;
By race: 
84% Caucasian, 45% Afr-Am;**
By both: 
Male: 
79% Caucasian, 38% Afr-Am;**
Female: 
85% Caucasian, 48% Afr-Am**

**insufficient data for Hispanic 
graduation rates

Source: U.S. Department of 
Education, National Center for 
Education Statistics, Common 
Core of Data (2006), The Center 
for Education Performance and 
Information (CEPI), Michigan 
State Government (2007)

1. Develop/execute 
dropout prevention 
summit to raise
awareness and 
participation in high 
school turnaround 
plans.

2. Sign on 8/35 
schools identified as 
“dropout factories” to 
develop and implement 
turnaround plan for 
fall 2008.

1. Summit hosted in April 2008- 
Over 325 in attendance. 

2. 11/35 schools scheduled to 
participate in summer 2008 
turnaround plan for fall 2008 
implementations.

To be in the top 
10 of 20 largest 
metro areas of 
individuals with 
post-secondary 
education

Current Rank is 18.

Source: American Community 
Survey, 2006

1. Increase 
awareness of 
importance of 
secondary education 
through child/parent 
outreach.

2. Increase number 
of adult learners 
seeking retraining/
secondary education.

1. Securing support from Southeast 
Michigan school districts for a large 
scale survey of middle and high 
school students; 
Development of community 
engagement web portal.

2. Focus is on 25-35 age group.  
Next step is to identify subgroups 
within this population and measure 
their attitudes and beliefs about 
post secondary education; 
Determining best practices for  
motivating this group to return to 
and complete a post secondary 
education; 
Cataloging adult learner practices at 
local institutions, to determine best 
practices. The results will be 
compared to national best practices 
in order to develop recommendations 
which can be shared with local  
colleges/universities.

BASELINE DATA:GOAL: OBJECTIVE: PROGRESS:

Increase 
sustainability of 
arts, cultural and 
social service 
organizations 
through improved 
business practices, 
shared services, 
increased 
endowment and 
strong community 
philanthropic 
support

QUALITY OF LIFE

Cumulative Annual operating 
budget of Cultural Alliance 
member organizations is 
$302,000,000:
- 48% is self-generated in 
earned revenue; 
- 14% from endowment or 
investments;  
- 13% from corporations and 
foundations;
- 12% from individuals 
- 6% from government 
- 7% miscellaneous

7.4 million people attended 
arts and culture activities in 
2007

Source: Cultural Alliance of 
Southeastern Michigan

1. Reduce cost for arts & 
culture institutions 
through collaboration 
and operational 
efficiencies.

2. Increase audience 
participation in arts and 
culture organizations 
and develop new 
audiences.

3. Increase the base of 
support for arts and 
culture institutions.

STATUS: 

1. Sharing Resources 
Clearinghouse allows 
diverse organizations 
to provide free 
resources to one 
another.  32 
organizations have 
been trained and 20 are 
active participants.  

2. The Museum 
Adventure Pass = 
32,000 new visitors for 
25 museums over a four 
month period.

3. The Kresge 
Foundation awarded 
three-year general 
operating grants to 53 
organizations in 2007.

Increase 
greenways & 
shared spaces 
for individual 
and community 
recreation

163 miles of trails in 
Southeast Michigan 

Source: 2007 Rails to 
Trails Conservancy

25,500 acres of park space 
in tri-county area

Source: Wayne, Oakland  
& Macomb Counties

1. Launch comprehensive 
greenways mapping tool 
by Summer 2008 (CFSEM).

2. Increase number of 
miles of trails.

3. Increase awareness and 
usage of greenways space.

1. On target.

2. Pending.

3. Pending.

Change the 
narrative about 
the region by 
promoting a 
new story about 
Southeast 
Michigan

Detroit regional self score:  
5.62 (lowest of 9 regions)

Detroit region score by 
other regions: 5.1 (lowest 
of 9 regions)

Detroit regional self score 
by race: 
African-American rank: 6.31
Caucasian: 5.31

Source: Glengariff Group, Inc. 
2006. Based on 11 quality 
of life criteria. 10 is highest 
score.

1. D Brand development 
& launch.

2. Use of D Brand 
externally to increase 
visits and spending 
within region.

3. D Brand adoption by 
200 companies by end of 
2008.

1. D Brand launched in 
January 2007.  Over 
200 people attended 
the D Brand Summit in 
February 2008.

2. D Brand marketing 
in Midwest accounted 
for incremental visits 
and $70m direct 
spending.

3. 64 companies
have adopted D brand 
to date. 

BASELINE DATA:GOAL: OBJECTIVE: PROGRESS:
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